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PRIMARY LOGO

The primary identifier in Charity 
Manke’s brand name comes from 
a single stroke under the title 
‘Psychologist’—giving Charity’s 
name the same uplifting and 
heartfelt personality her practice 
embodies. This same symbol comes 
to find itself in many forms in the 
brand’s extension, directly relating 
back to the many personalities her 
practice accomodates.
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SECONDARY LOGO

Keeping the same height and 
ratio of Charity’s name and 
title from the primary logo, this 
secondary logo should only be 
used when the primary logo 
does not comfortably fit into the 
designated space.



4IDENTITY

TERTIARY MARK

Using the same warm and 
friendly typeface that generated 
Charity’s primary identity, 
the smaller tertiary mark was 
designed as a small extension 
of Charity’s name. Since it is not 
easily recognizable without the 
rest of the identity, it should 
never be seen too far from the 
primary branding materials.
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GRAYSCALE

When color is not an option, 
Charity’s identity should be 
used in this designated form 
of grayscale versus black and 
white, when possible. The two 
slightly varying tones of gray 
reflect the original color shift in 
the branding.
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EXPRESSIONS

A primary identifying element in 
Charity’s name is the signifying ‘OLO’ 
in Psychologist; transforming itself 
into the many expressions Charity 
encounters on a daily basis. Being as 
playful, yet as tasteful as possible, 
the expressions take form as fun 
patterns that are used throughout 
the identity system.
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Body copy
Aa Bb Cc Dd Ee Ff
1234567890
Raleway

HEADLINE COPY
Aa Bb Cc Dd Ee Ff
1234567890
Scope One, All Caps

TYPOGRAPHY

Charity’s brand is made up of two 
typefaces that not only pair well, 
but have the same subtle dynamic 
energy as the rest of her identity. 
Raleway should be used as the 
primary typeface throughout all 
web and print materials. Scope 
One should only be used in all 
caps and for short-form headlines.

You can find both typefaces, free 
to use, through Google Fonts: 

Scope One 
Raleway

https://fonts.google.com/specimen/Scope+One
https://fonts.google.com/specimen/Raleway
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Primary Orange
C:1, M:73, Y:97, K:0
R:240, G:105, B:38

Secondary Blue
C:100, M:89, Y:34, K:31
R:0, G:41, B:92

Gray
C:60, M:51, Y:51, K:20
R:102, G:102, B:102

Light Gray
C:30, M:24, Y:25, K:0
R:180, G:180, B:180

Primary Blue
C:10, M:1, Y:0, K:0
R:224, G:240, B:252


